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A tradition of trust, dedicated to results C J

This packet is to answer questions you may have about who
CENTURY21 Preferred Realty is and how our strategic plan has
brought us success.

You may have questions like: KEY CONTENT

¢ How are we going to sell your home ?
e What does C21 Preferred Realty do differently from the rest ?
e How will our marketing fit into the selling your home ?

Locations

Moxi-Works Guide

Our experiences have proven to drive success even in the
toughest markets. We are relentless in our passion to support our
agents and help them take their business to the next level.

Sale Of Property
Online Tools

Brand Studio
Transaction Experience

JEFF MONTEMARANO Digital Marketing

President

Century 21 Preferred Realty
973-838-3600
Staff@C21P.com

www.C21P.com 170 Listing Websites

Marketing Strategy

Photo/Video

www.C21P.com



SERVING ALL OF
NEW JERSEY

1481 Rt 23 South
Butler/Kinnelon, NJ 07405
(973) 838-1001

1 Newark St
Hoboken, Nj 07030
(201) 792-7601

1915 Morris Ave
Union, NJ 07083
(908) 688-3311

43 N Road
Smoke Rise, NJ 07405
(973) 838-1001

We are one of the fastest growing
Century 21 franchise in New Jersey with
many listings throughout the state.
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VISIT OR CALL US TODAY

WWW.C21P.COM



25 CONSECUTIVE YEARS
4 SEALS OF RECOGNITION

1T RELENTLESS BRAND

When presented with a list of real estate agencies,
consumers gave the CENTURY 2Tbrand top marks.

82% 3%  70%

CENTURY 21 =~ REMAX COLDWELL
BANKER

47% 319  28%

COLDWELL
CENTURY 21  REMAX BANKER

MOST
RECOGNIZED

NAME IN
REAL ESTATE

LEADER

IN BRAND
AWARENESS

25 YEARS RUNNING

36% 27% 20% 17% 15% 12%
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50% 47% 37%

KELLER BERKSHIRE
WILLIAMS REDFIN HATHAWAY

25% 21% 19%

KELLER BERKSHIRE
WILLIAMS HATHAWAY WEICHERT

In 2023, the CENTURY 21 brand continued 47% percent of consumers identified
to maintain the "highest brand awareness” the CENTURY 21brand as "the TOSt
level—a trend we have upheld since 1999. recognized name in real estate.

58% s¢%  49%

COLDWELL
CENTURY 21  REMAX BANKER

39% 304 25%

CENTURY 21  REMAX WiELTARs

LEADER

IN FUTURE

25% 24% 18% CONSIDERATION 40% 33% 32%

RERIRWRE  COKRWEE  wercHert AMONG WitliAWs ~ REDFIN  BHGRE
INDUSTRY CONSUMERS

18% 17% 12% 31% 22% 21%

e BERKSHIRE ERA R
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Consumers selected the CENTURY 21 brand Consumers selected the CENTURY 21

as the “most respected in the industry.” brand as “most likely to consider” for
future transactions.

© 2024 Century 21 Real Estate LLC. All rights reserved. CENTURY 21°®, the CENTURY 21 Logo and C21° are registered service marks owned by Century 21 Real Estate LLC. Century 21
Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each office is independently owned and operated.

Study Source: 2023 Ad Tracking Study. The survey results are based on 1,200 online interviews with a national random sample of adults (ages 18+) who are equal decision

makers in real estate transactions and active in the real estate market (bought or sold a home within the past two years or, plan to purchase or sell a home within the next two years).
Recognition question based on consumer awareness of brand in question. Results are significant at a 90% confidence level, with a margin of error of +/-2.4%. The study was
conducted by Kantar Group Limited, a leading global market research organization, from November 17- December 1, 2023.



What is Moxi-Works?

Moxi-Works is a cloud-based real estate platform developed for use by real estate brokers. It aids
with generating high-quality leads and tracking the sales pipeline until purchase. Users can access the
platform on all web-enabled devices including mobile phones, computers, and tablets.

It integrates lead generation and marketing tools and offers landing page creation, listing videos,
squeeze pages, and more for modern real estate brokerages. It makes use of Facebook, Google PPC, and
other lead channels to help users gather high-quality leads and allows businesses to share content such
as blogs and videos on social media to gain a wider reach. Moxi-Works also has a Smart CRM (customer
relationship management) that handles lead-generation along with the user’'s sphere of influence.

Moxi-Works allows users to share real estate listings on the channels of their choice and send the most
appropriate listings to prospective clients. It also has a marketing autopilot for intelligent follow-up on
leads.
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Find Your Dream
Home
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THE SALE OF YOUR
PROPERTY
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WHAT YOU CAN CONTROL

PRICE CONDITION ACCESS
Take your agent's How well does your home How €asy are you going to
. .. show. Always make sure make it for a buyer to see
ad\.flce o i bt your house is showing ready. ~ your home. If they cant see
price of your home it, they can't buy it.

WHAT YOU CAN'T CONTROL

MARKET
CONDITIONS NEIGHBOR'S
LOCATION
Real Estate market MOTIVATION
conditions constantly . o Location can add or
fluctuate. Rely on your Your neighbors' listing subtract from the value of
Listing agent to give you affects you. your property.

the best price estimate

Don't settle for average, CENTURY 2]

Preferred Realty, Inc

unless you're in the market for it. RELENTLESS MOVES

© 2030 Conturv 21 Real Fxtate LLC Fach Ofice it indecendently ommed and coerated




YOUR ONLINE
PLATFORM FOR YOUR
PROPERTIES
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ONLINE
PRESENCE

Maximize and measure online visibility. THE GOLDEN RULER Expand your online exposure to clients and improve your
provides comprehensive reports on consumer views and leads business. 93% of home buyers use the Internet to search for a new
derived from the distribution of your dash and 210nline.com home." As real estate professionals. it is critical to be visible online.
enhanced listings to over 200 real estate industry and My C21 Site is a tool that provides the power to create high quality
aggregator websites. With it, you can send your sellers websites in English as well as Spanish, leveraging century2l.com
a weekly report that shows how well their listing is doing tools and resources. It is available for affiliated agents. teams and
versus other listings in the market. offices for both residential and commercial markets

)18 Natlonal Assoclation of REALTORS® Profile of Home Buyers an




CENTURY 2] Create  Manage Properties  Libraries  Beand Review  Melp

Dashboard

WELCOME TO THE

BRAND

STUDIO Xpressdocs

Direct Marketing

Present your office and properties with style. This powerful
suite of tools puts a wide range of promotional products at your
fingertips, from business cards to promotional materials with
CENTURY 21 Company Name (DBA) logos. Use the Xpressdocs
selection of CENTURY 21® Marketing materials to create
customized collateral that make your properties stand out.

mmwmnmmwammsmum
your listings on social media. You wil fnd them under Create>

g.wwm
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print ads, and more? Now your favorit templates a0
avallable for your Team. Select “Toam Profie” under
— your name top fight and go over 10 “Create” 1o get BRAND
started. Noed more direction, check out the howio guide in e Training Materials
socton under Halp, GUIDELINES

ooy From bl oMce redesgrs
Hot off the press! We launched new General Reach-cut social media templates, 8 retreshud busness
ready for you 1o cusiomize with photos and copy. Head over %o Create > General chnd o udeiens bavp

w8 in e and
Tomglates o customize yours! ont-of - D bow B

DEFY MEDIOCRITY.
DELIVER EXTRAORDINARY EXPERIENCES.

Create professional-looking marketing efficiently.
CENTURY 21Brand Studio™. equipped with the
Asset Library and My Logos. enables you to create
compelling marketing pieces across different media

® i@ R
formats, such as print, online, outdoor and video. M
The Asset Library offers you a wide selection of

design elements, ranging from logos and photos (with unlimited domestic U.S. use)" to yard signs and PowerPoint templates.
With My Logos, you can access and download the full library of CENTURY 21 Company Name (DBA) logos. All available creative
materials are brand-approved, so you leverage everything the CENTURY 21 brand has to offer. With this one-stop platform, you
could be done in a matter of minutes, saving both time and money.
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‘International users can inquire on photo use by sending an inquiry to compliance®century2l.com.

CENTURY 21 University®

BRNG VOUR RECRUITING EFFORTS TO THE NEXT LEVEL WITH THE 31 LNERSITY Build long-t.m success and pfoﬁtﬁility. CENTURY 21 University
@ MOBILE SCRIPTS LIBRARY g provides system members with access to comprehensive development paths
with robust content. Flexible learning solutions are available both live and
virtually. The course content is designed for both experienced veterans as

well as those wanting to launch a lucrative real estate sales career. Webinars,
podcasts and videos supplement the course content but can also be utilized as
stand-alone resources. Both sales associates and business leaders will enjoy
the dynamic tools and resources which accompany our courses that focus on
business generation and growth, this includes the productivity dashboard that
helps users set production and recruiting goals while monitoring their progress.




Digital
Marketing

REAL ESTATE IN THE
DIGITAL AGE

Digital marketing includes all marketing efforts that
use the internet or an electronic device. Businesses
will utilize various digital channels to reach their
consumers, including mobile devices, social media,
search engines, email, and other channels.

Social media and watching video content are the two
most popular online activities.

On average, 46% of users act after viewing a video ad.
Over 51% of smartphone users have found new brands
or products while searching from their mobile device.
80% of consumers will remember a video ad they
viewed in the past 30 days

37% of online shoppers report using social media for
inspiration when they're ready to make a purchase.

THE HOME BUYING PROCESS BY GENERATION

When it came to the different generations, searching online was still key in their home buying
process with 98% of older Millennials searching on online websites compared to 89% of older
Boomers and 72% of the Silent Generation. There really was a difference when you compare
their first steps in the home buying process as 47% of Gen Xers looked online for properties for
sale, 29% of the Silent Generation contacted a real estate agent first, and 26% of older and
younger Millennials talked with a friend or relative.



OUR MARKETING STRATEGY

DIGITAL HOME SOCIAL CENTURY 21
PORTFOLIO AMPLIFICATION DIGITAL

Digital Marketing Copies Your home will be listed in the

Organic Social Posts .
i 1 c
Social Ready Posts Website Inclusion Century 21 system with SEO

SEO Keywords -
Trending Hashtags Moxi-Works Lead Gen C21 website receives over 1.3

. : Paid Targeted Ads T ; e
Unique Property Site million unique visitors a month

TRADITIONAL MARKETING

LISTING
COLLATERAL AMPLIFICATION MISC

Showcase your home through Email Drip Campaign Newsletter Inclusion
visually impacting traditional Email Blast Home Guide
listing collateral: Targeted Mailer In-house Marketing Director
C21 Sign on Property
Postcards
Flyers
Highlights

FOLLOW OUR
fCIAL MEDIA

oo @ @c21PN
Instagram @C21PNJ
Linkedin m @C21P
Twitter u @C21PNJ

wey  WWW.C21p.com

Don't settle for average, SfENdTRUItRIY 21
unless you're in the market for it. e e e e \
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PROFESSIONAL
PHOTOGRAPHY

A picture is worth a thousand words! Professional real estate photography
makes a measurable difference in the selling power of a listing. Therefore,
Century 21 Preferred provides professional photography on all its listings.

PROFESSIONAL
VIDEOGRAPHY

Real estate videography can help your
home stand out. A virtual tour of your
home will entice buyers to come see it in
person. Century 21 Preferred Realty
provides a professional videographer on
certain listings to help the home sell.

JOIN THE RELENTLESS CENTURY 21
C21P.C0m Preferred Realty, Inc.



Marketing Support From Our Team

723 Clark Ave, Ridgefield, NJ, 07657

Preferred Realty
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1315 Washington St. Hoboken 1032 Wnllow Ave. Hoboken 1100 MaxweII Ln. Hoboken R 818 Jefferson St. Hoboke

GET YOUR PROPERTY

C IEI?ITdy aﬂc.ﬂ' S O L D CALL US TODAY

Butler | Hoboken | Kinnelon | Union 201.792.7601

www.C21P.com 220 Washington St. Hoboken, NJ 0703(

A RELENTLESS
REAL ESTATE
SERVICE PLAN

di1 9NIANG

GET A HOME INSPECTION

Look at the home inspection checklist to
understand what is and isn't covered.
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YOUR LISTING ON
170+ WEBSITES oot semany buyes

Listings Program distributes
your listing to hundreds of

NATIONWIDE =~ Sie=riie

CENTURY 21

¥ Homescom  GANNETT

LandWatch iijtﬂil'ﬁ

VATHON  TADWERX  QHomefnger  pOufomt.

RobbReport officespace  Jarediditin — REALBuz € ©Keyboom/!

BACKAT[YOU! BLUxUrY [CDCRE|] Zefa
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CENTURY 21

Preferred Realty, Inc.




YOUR LISTING ON

170+ WEBSITES
NATIONWIDE

https: //activepipecom
https://www.adwerx.com

https: //www.backatyou.com
https://www.cimlscom
https://www.cretechcom
http://www.dupontregistry.com
https://homefindercom
https://wwwhomescom

JamesEdition Extended Network Sites
https://wwwjamesedition.com/real _estate
https://expansionmx

https: //www.bloomberg.com/pursuits /property-listings

http://keyboomitv

Land.com Extended Network Sites

https://www.land.com/

https: //dressagetoday.com/page/properties-for-sale

https: //equusmagazine.com/page/properties-for-sale
https://highplainsfarmcreditcom/resources/property-search
https: //horseandrider.com/page/properties-for-sale
https://huntinglifecom /resources /hunting-property

https: //practicalhorsemanmag.com/page/properties-for-sale
https: //utopiaranchrealty.com

https: //www.agcarolinacom/Services /Property-for-Saleaspx
https://www.aggeorgiacom/services/property-for-saleaspx
https://www.agnewmexico.com/property-for-sale/search-proper
ties-for-sale

https: //www.agsouthfccom /products-and-services /property-for
-sale/property-for-sale.aspx

https: //www.agupdate.com/midwestmessenger/pages/loa/land
_for_salehtml

https://www.agweb.com/land/defaultaspx

https: //www.alabamaagcredit.com/land-of-property-search
https: //www.alabamafarmcreditcom/search-for-property/lands-
of-america

https: //www.americancowboy.com/page/properties-for-sale
https: //www.capitalfarmcreditcom/resources/land-of -property-s
earch

https: //www.carolinafarmcreditcom/services/property-for-saleas
px
https://www.centraltexasfarmcreditcom/lands-of-america-prope
rties

https: //www.colonialfarmcreditcom/services/property-sale

https: //www.cowboysindians.com/real -estate/
https://www.equinecom/real-estate-for-sale

https: //www.equisearchcom/page/properties-for-sale
https://www.farmcredit-flcom/Resources/Property-for-Sale/Lan
ds-of -Americaaspx

https: //www.fcsamericacom/products/tools-services/property-s
earch

https: //www findfarmcreditcom/find-rural-real-estate

https: //www frontierfarmcreditcom/services/property-search
https: //www heritagelandbank com/resources /property-search

Listings Program distributes
your listing to hundreds of

To connect with as many buyers
as possible, the C21° Syndicated

websites to expand online reach

and drive leads.

https://wwwkwlandcom

https://www.landandfarm.com

https: //www.landsofamericacom
https://www.landsoftexascom

https: //www.landwatchcom

https: //www.legacyacacom/property-search/lan
ds-of-america-property
https://www.lonestaragcreditcom/real-estate/lands-of-amer
ica-properties
https://www.louisianalandbank com/real -estate/lands-of -am
erica-properties

https: //www.motherearthnews.com/land-for-sale

https: //www.mslandbank com/resources/landforsale

https: //www.myfcsfinancial com /tools-resources/search-pro
perty-and-land-for-sale

https: //www.mysanantonio.com/realestate /land-sales
https://www.plainslandbank.com/property-search

https: //www.rivervalleyagcreditcom/

https: //www.rliland.com/the-land-connections

https: //www.texasfcs.com/property-search /search-propertie
s-for-sale

https: //www.ldcre.com

ListGlobally Extended Network Sites
http://9%acres.com
http://acheter-louer fr
http://anjuke.com

http: //ar.international goplaceitcom/es
http://arkadiacom

http: //city24 ee

http://city241v
http://cointernational goplaceitcom
http: //cotelittoral fr
http://darproperty.cotz
http://domy.pl

http: //dotproperty-kh.com
http://dotproperty.coth

http: //dotproperty.commm
http://dotproperty.commy

http: //dotproperty.comph
http://dotproperty.comsg

http: //dotproperty.comvn

http: //dotproperty.hk

http: //dotproperty.id

http: //dotproperty.la

http: //eastwestproperty.com

http: //edenway.co.uk
http://fangcom

http: //globalizacom
http://go853.com

http://goplaceit listglobally.com
http: //hausplescompg
http://homeglobally.com

http://hurriyetemlak com
http://immobiliare.it
http://immobilier.lefigaro.fr
http://immonccom
http://immopf.com
http://immostreetch
http://imotbg
http://imovinanet
http://kamicasacom
http://kamicasapt
http://kangaloucom
http://laprovence-immo.com
http://mesto.ua

http: //mitulacom
http://morizonpl/
http://mubawab.com.ga
http://mubawabma
http://mx.international.goplaceitcom
http: //oferty.net
http://pe.international goplaceitcom,
http://persquare.coza
http://properstarae
http://properstarat
http://properstarbe
http://properstar.ca
http://properstarch
http://properstar.co.nz
http://properstarco.uk
http://properstarcoza
http://properstarcomau
http://properstarcom
http://properstarde
http://properstardk
http://properstares
http://properstarfr

http: //properstarhk
http://properstar.it
http://properstarjp
http://properstarnl
http://properstarpt
http://properstarqa
http://properstarru
http://properstar.se
http://properstar.sg
http://proprietes.lefigaro fr
http://publimaison.ca
http://reality.sk
http://selektimmo.com
http://selogercom
http://senegalcity.com
http://sodichan.com
http://soknatn
http://spitogatosgr



